ENHANCING ROTARY’S
PUBLIC IMAGE

- the Game has changed!
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Rotary’s Public Relations
— or Public Image -
1s the responsibility of
Rotarian.



The future of Rotary International
depends on membership and membership
depends on how our organisation 1s viewed
— by the general public and,
— by our own members!



Thus, we have the future of our
great organisation in our OWN hands,
and 1t all starts at level ...
what we all do 1n our own community,

the 1mage of Rotary that project ...
“think locally, act locally”.



Talk to people about Rotary.
Tell your friends, neighbours, workmates -

Adopt a personal goal of sharing information
about Rotary to at least ONE person every day!



Don’t underestimate the value of Rotary’s regional
magazines as public relations/public 1mage “tools”.

Share magazines with your community.




There are vital ingredients for
successful public relations in Rotary —



Appoint the right people to serve as

PR/public image ‘chairs’ at District and club level —
people who have a way with words, people
at ease when dealing with the media.




Realistic BUDGETS for effective
public relations/public image work at
District and club level, ie:

$5.,000 to $10,000 for clubs;
$10,000 to $20,000 for Districts.
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Rotary’s leadership has realised that
successtul public relations will pave the way

to Rotary’s prosperity and success in the future.

Public Relations 1s a priority in the new Club
Leadership Plan AND Rotary’s new

Strategic Plan!
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Rotary International’s
has done some excellent
work 1n the development of Rotary’s public image
/public relations 1n recent years.
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This leadership will culminate in the 2008/2009
Rotary year with the unveiling of a
Communications/public relations “game plan”
for Rotary clubs ...
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This plan provides clear direction
torall ... let’s do 1t!
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Use outstanding Rotary programs to
“build Rotary’s image”.

The achievements of The Rotary Foundation
and our Peace Scholars, Shelter Box,
The Australian Rotary Health Research Fund
and Rotahomes all have great impact
when shared with the general public.
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Design special brochures and work together -

Whe can ¢ 2 Rotant?

e we! meee b s e L — - — - g e
- 4y Ane b e P o, Tetnt Pt p weer B v veearyg
. svw e r b et e el mat abhn

- " @ ben g s

Wwm v w B Py o ol '- ' 4
Vi o Taw W b, ot P - ' 4
R el b e S g gy wmah e Awr - -~-ov-..‘

o qrearrmt ve i (ihe ) P eve e AN Eanew . v feee - ¢

LR ol L S S

h.”p’ A b = I S S

cpwmt Ay wrbobow aem

el - - v, e F o et e

ove t Ve 'l dwiey KXV WMITR

—— e b (et s @ A (GG Want 10 koow mere?
T ee e wee gt v e s b

r
TRl o @ ey . )
Pa Sow, mmw o8 ot » :
cBabhemey, B me Vomwe .
. A -—-—res s
L A - - o
N

e AR B L I O R
e — .. -y b A mmy .- I ‘

TR ey Tyl R o e Pa O R '—"-"‘m‘m

i am— S paN et " lm ey Cast e
WERTEE L R R e,

Trarded e

Ay wwm 7/ iwwates
omam Feaan o w74
- mea P mguve '."’.v
" el v Saw e -y

R

Netwackrg

flwmoirn isnnt an o Al Nes wle
W Paas et & anbe ¥V e e L L B .

W . g Tose ¢ e

17



Vhat is Rotary about?
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Erect effective club road signs and billboards...

MEETS AT
CWA HALL MAIN STREET
6 PM TUESDAYS

a
5

The Rotary Club of

s Sandy Rocks, NSW

Rotary’s recent major projects in
this community incude:
* Heart Care Unit at Districa
Hospital
* Painted local Scout/Guide Hall
¢ Sponsored exchange student o
Denmark
Want more information?

Contact Maria Smith
02 9644 8211
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The Pacific High
The Busiest High
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Do things that make the general
public sit up and take notice of
Rotary and what we do...
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Work with media at every opportunity-

Té"‘, Bob’s mission to rid the
& world of p

two billion

children ar

30p a time
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Remember
Rotary’s PUBLIC RELATIONS
1S your
PERSONAL responsibility!
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