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ENHANCING ROTARY’S 
PUBLIC IMAGE�

- the Game has changed!
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Rotary’s Public Relations �
– or Public Image -  �

is the responsibility of �
EACH AND EVERY Rotarian.
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The future of Rotary International 

depends on membership and membership 

depends on how our organisation is viewed


 EXTERNALLY – by the general public and,

 INTERNALLY – by our own members!
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Thus, we have the future of our 

great organisation in our OWN hands, 


and it all starts at GRASS ROOTS level … 

what we all do in our own community,


the image of Rotary that WE project … 

“think locally, act locally”.
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Talk to people about Rotary. �
Tell your friends, neighbours, workmates - �
EVERYONE - what Rotary IS and DOES…


Adopt a personal goal of sharing information �
about Rotary to at least ONE person every day!�
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Don’t underestimate the value of Rotary’s regional
 magazines as public relations/public image “tools”.


Share magazines with your community. �
They are impressive IMAGE BUILDERS
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There are TWO vital ingredients for 

successful public relations in Rotary –
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• Appoint the right people to serve as 

PR/public image ‘chairs’ at District and club level –

 people who have a way with words, people�
at ease when dealing with the media.�
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• Realistic BUDGETS for effective �
public relations/public image work at �

District and club level, ie: �
$5,000 to $10,000 for clubs; �

$10,000 to $20,000 for Districts.�
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Rotary’s leadership has realised that �
successful public relations will pave the way


to Rotary’s prosperity and success in the future.

Public Relations is a priority in the new Club

 Leadership Plan AND Rotary’s new

Strategic Plan!


It’s all part of successful marketing of 

our organisation…
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Rotary International’s Public Image �
Resource Group has done some excellent �

work in the development of Rotary’s public image
/public relations in recent years.
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This leadership will culminate in the 2008/2009 �
Rotary year with the unveiling of a �

Communications/public relations “game plan” �
for Rotary clubs …
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This plan provides clear direction 
for all … let’s do it!�
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Use outstanding Rotary programs to �
“build Rotary’s image”.�

The achievements of The Rotary Foundation �
and our Peace Scholars, Shelter Box, �

The Australian Rotary Health Research Fund �
and Rotahomes all have great impact �
when shared with the general public.
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Design special brochures and work together - 
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Erect effective club road signs and billboards…
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Do things that make the general
 public sit up and take notice of
 Rotary and what we do…




22




23




24


Work with media at every opportunity- 
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Remember 

Rotary’s PUBLIC RELATIONS 


is your 

PERSONAL responsibility!



